
To Whom It May Concern,

It is with great enthusiasm that I am applying for creative roles in New York City. As a creative with experience in 
the entertainment, event, and advertising industry, I know my diverse skills and qualifications will make me an
excellent fit for a role in these fields. After shadowing and discussing with current producers, event planners and 
fellow creatives, I have found that the best qualities and capabilities of professionals in this industry are that of 
multitasking, being creatively driven, and exceptional at communication. 

In my current role at Publicis New York, multitasking is not an option. It’s a must. More often than not, I’m working 
on new business pitches for clients such as Hewlett Packard Enterprises and Sheraton Hotels, current clients like 
Red Lobster and Heineken, and assisting the executive suite, as their designated go-to designer, in their global 
meeting preparations. In addition to meeting the needs of 50 accounts at Publicis New York, I also have several 
freelance clients who require a solid portion of my time attention. They have given me the opportuntiy to step 
outside of the advertising industry and into the world of production and events all while going above and beyond 
at Publicis New York.

Creating something from its inception and bringing it to fruition is a talent I want to turn into a career. Conceiving 
and executing campaigns has driven me to craft ideas and strategies that have yet to be done in that particular 
facet. With the University of Georgia’s largest student run philanthropy, Hearts Everywhere Reaching Out, Inc. (HE-
ROs), I developed campaigns that shattered previous recruitment records—totaling in over 2000+ new members 
and fundraising over $342,000 for the 2014 year—nearly $200,000 more than the previous two fundraising years. 
Currently, I’m developing and rebranding two concert series. The campaign launched in the middle of December, 
and ticket sales are up 2000+ than they were for the 2017 concert series. From brainstorming to fleshing out con-
cepts to bringing them to life—this is where I thrive.

Lastly, I’ve had two incredible opportunities as of late that have allowed me to sharpen my communication skills, 
both written and verbally. While studying at the University of Georgia, I was selected for the highly coveted posi-
tion of Tour Leader through the Visitors Center. Our role was to not only highlight what UGA had to offer, but how 
students could make the most of their college experience—no matter where they chose to attend. After graduat-
ing from UGA, I was admitted into the Disney College Program with the Walt Disney Company and was selected to 
act as a safari guide at the Kilimanjaro Safari in Disney’s Animal Kingdom. I wrote my own script to ensure that all 
guests, who were visiting from across the global, were entertained, engaged and given a unique and memorable 
experience throughout their 20-45 minute safari. Through roles like these with DIsney and UGA, I exercised and 
strengthened my skills in communication, improvisation, and engaging with others.

I moved to New York with the goal of working in entertainment and production and I am beyond confident that 
this industry and I are an excellent match, and I look forward to furthering my career in said field. Please feel free 
to refer to the resources/references listed on my resume for additional support in my creative and communicative 
ability. Thank you for your time and consideration.

Sincerely,

224 Avenue B
Apartment #12

New York, New York 10009

478-919-8149
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